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Introduction
The Federal Communications Commission (FCC) has implemented a new rule
regarding revocation of consent under the Telephone Consumer Protection Act (TCPA)
that impacts how consumers can revoke their consent to receive certain
communications. 

This rule, effective April 11, 2025, aims to streamline the revocation process and
enhance consumer control over their communications preferences, making it crucial for
companies to stay informed and compliant. However, it's important to understand what
constitutes a valid revocation under the TCPA to ensure compliance and avoid potential
legal consequences. These changes are important for both businesses and consumers
to understand.

Understanding the TCPA Revocation Rule
The TCPA is a federal law that regulates telemarketing calls, including autodialed and
prerecorded calls and text messages. The TCPA allows consumers to revoke their
consent to receive these types of communications.

The TCPA revocation rule pertains to the ability of consumers to revoke their consent to
receive future calls and messages from businesses. This revocation can be done at
any time and through any reasonable means. 

This rule has undergone changes and updates, making it crucial for companies to stay
informed and compliant.

Scope of the Rule
The FCC's revocation rule applies to a wide range of communications, including:

Marketing Calls and Texts: Consumers can revoke their consent to receive
telemarketing calls and text messages.
Autodialed Calls: Consumers can revoke their consent to receive autodialed calls,
including those with pre-recorded messages.
Robocalls: Consumers can revoke their consent to receive robocalls, which are
automated calls that deliver pre-recorded messages.



Key Aspects of the TCPA Revocation Rule
To comply with the updated rule, businesses must understand the following key aspects:

Revocation Methods – Consumers can revoke consent verbally, in writing, or
electronically. Companies must establish processes to honor these requests
promptly.
Scope of Revocation – The rule applies to all forms of communication covered under
the TCPA, including calls, texts, and automated messages.
Timing of Revocation – Consumers can revoke consent at any time, even after
previously granting permission. Businesses must be prepared to handle revocations
at any stage.
Clear Revocation Mechanisms – Companies must provide easy-to-find and user-
friendly opt-out options.
Timely Processing – Businesses must process revocation requests within ten
business days.
Confirmation of Revocation – Consumers must receive confirmation that their
request has been honored.

Key Changes in the TCPA Revocation Rules
Explicit and Unconditional Revocation
Consumers can revoke consent through any reasonable method, and businesses must
honor requests immediately. This increases consumer control while requiring
businesses to have efficient tracking and processing systems.
Revocation Applies to All Consent
The new rule applies to all previously given consent, no matter when or how it was
provided. Businesses must maintain accurate records and be able to track consent
across multiple channels.
No Specific Revocation Language Required
Consumers do not need to use specific words or follow a set format to revoke consent.
Businesses must ensure they correctly interpret requests and act accordingly.
Revocation Cannot Be Conditioned
Companies cannot impose restrictions or extra steps on consumers wishing to revoke
consent. The process must be straightforward and without unnecessary barriers.

Consumer Rights and Responsibilities
Consumers should be aware of their rights under the updated TCPA rule:

Right to Revoke Consent – Consumers can opt out at any time using any
reasonable method.
Clear Communication – Consumers should clearly state their intent to revoke
consent.
Record Keeping – It’s advisable to maintain records of revocation requests,
including the date, time, and method used.
Scope of Revocation – Revocation applies only to the specific company from which
consent is being withdrawn.



What Qualifies as a Valid Revocation?
For revocation to be valid under the TCPA, the following criteria must be met:

Clear and Unambiguous Language – The consumer must explicitly state they no
longer wish to receive calls or messages.
Any Reasonable Method – Revocation can be made verbally, in writing, via email, or
through online forms.
Specificity – Revocation applies only to the entity the consumer is opting out from, not
all telemarketers.

What Does Not Qualify as Revocation?
Certain actions do not constitute valid revocation under the TCPA:

Implied Revocation – Ignoring calls or texts does not count as revocation.
Conditional Revocation – Requests that include conditions may not be valid.
Revocation for Specific Purposes – Consumers must be clear if they are opting out of
all communications or just specific types (e.g., marketing vs. customer service).

Best Practices for Compliance
Businesses must adopt best practices to comply with the TCPA revocation rule:

Consult Legal Counsel – Ensure compliance with federal and state regulations.
Update Internal Policies – Implement clear procedures for handling revocation
requests.
Implement Revocation Mechanisms – Create user-friendly opt-out systems for
consumers.
Monitor Compliance – Regularly audit practices to identify potential risks.
Acknowledge Revocation Requests – Confirm receipt of consumer requests to revoke
consent.
Cease Communications Immediately – Stop all TCPA-covered communications upon
revocation.
Train Employees – Ensure staff is knowledgeable about handling revocation requests.
Maintain Accurate Records – Document consent and revocation details for compliance
purposes.
Ensure Vendor Compliance – If using third-party telemarketing services, verify their
compliance with the TCPA.
Consider State Laws – Some states may have stricter revocation requirements than
the federal rule.

Consequences of Non-Compliance
Failure to comply with the new TCPA rules can result in serious repercussions:

Enforcement Actions – The Federal Trade Commission (FTC) can impose penalties
on violators.
Lawsuits – Consumers may file legal claims against non-compliant businesses.
Reputational Damage – TCPA violations can harm brand credibility and customer
trust.



Conclusion
The updated TCPA revocation rule strengthens consumer rights and requires businesses
to be more responsive. Understanding what qualifies as a valid revocation is essential for
both consumers and organizations.
By ensuring compliance, businesses can mitigate legal risks and foster trust with
customers. Proactively updating policies, training staff, and implementing clear opt-out
mechanisms will help companies align with regulatory requirements while maintaining
positive customer relationships.

Disclaimer
CallShaper is not providing legal advice but is sharing important information that could
impact your business. If you have questions or would like more resources, please email
info@callshaper.com.


