TCPA Revocation Rules Effective
April 11, 2025

Introduction

The Federal Communications Commission (FCC) has implemented a new rule
regarding revocation of consent under the Telephone Consumer Protection Act
(TCPA) that impacts how consumers can revoke their consent to receive certain
communications.

This rule, effective April 11, 2025, aims to streamline the revocation process and
enhance consumer control over their communications preferences, making it
crucial for companies to stay informed and compliant. However, it's important to
understand what constitutes a valid revocation under the TCPA to ensure
compliance and avoid potential legal consequences. These changes are important
for both businesses and consumers to understand.

Understanding the TCPA Revocation Rule

The TCPA is a federal law that regulates telemarketing calls, including autodialed
and prerecorded calls and text messages. The TCPA allows consumers to revoke
their consent to receive these types of communications.



The TCPA revocation rule pertains to the ability of consumers to revoke their
consent to receive future calls and messages from businesses. This revocation
can be done at any time and through any reasonable means.

This rule has undergone changes and updates, making it crucial for companies to
stay informed and compliant.

Scope of the Rule

The FCC's revocation rule applies to a wide range of communications, including:

e Marketing Calls and Texts: Consumers can revoke their consent to receive
telemarketing calls and text messages.

e Autodialed Calls: Consumers can revoke their consent to receive
autodialed calls, including those with pre-recorded messages.

e Robocalls: Consumers can revoke their consent to receive robocalls, which
are automated calls that deliver pre-recorded messages.

Key Aspects of the TCPA Revocation Rule

Understanding the key aspects of this rule is essential for businesses to mitigate
legal repercussions and maintain ethical communication practices.

e Revocation Methods: Consumers can revoke consent through various
methods, including verbal communication, written requests, or electronic
means. Companies must have systems in place to honor revocations
promptly.

e Scope of Revocation: Revocation applies to all forms of communication
covered by the TCPA, including telemarketing calls, text messages, and
automated calls.

e Timing of Revocation: Revocation can occur at any time, even after a
consumer has initially given consent. Companies must be prepared to
handle revocations at any stage of the customer relationship.

e Clear and Conspicuous Revocation Mechanisms: The rule mandates that
businesses provide clear and conspicuous mechanisms for consumers to
revoke their consent. These mechanisms must be easy to find and use,
ensuring that consumers can readily opt out of unwanted communications.



Timely Processing of Revocation Requests: Businesses are required to
process revocation requests within a reasonable time not to exceed ten (10)
business days of receipt of the request. This ensures that consumers'
preferences are respected promptly and prevents them from receiving
unwanted communications after they have revoked their consent.
Confirmation of Revocation: The rule stipulates that businesses must
provide consumers with confirmation of revocation. This confirmation
serves as a record of the consumer's action and provides assurance that
their request has been processed.

Key Changes to TCPA Revocation Rules

Rule Change Description Impact on Businesses Impact on Consumers
Explicit and Unconditional =~ Consumers can revoke Businesses must have Consumers have greater
Revocation consent to receive calls and systems in place to promptly control over their

texts in any reasonable way, process revocations and communication preferences.
at any time. Revocation must ensure compliance.
be honored immediately.

Revocation Applies to All
Consent

Revocation applies to all Businesses must track and Consumers can revoke
previously given consent, manage consent across all consent even if they
regardless of when or how it channels and interactions. previously agreed to receive
was provided. communications.

No Specific Revocation
Language Required

Consumers do not need to Businesses must interpret Consumers can revoke

use specific language or consumer requests and consent in their own words.
follow a particular format to  intentions accurately.

revoke consent.

Revocation Cannot Be
Conditioned

Businesses cannot require Businesses cannot impose Consumers can revoke
consumers to take additional barriers to revocation. consent without any
steps or meet certain restrictions.

conditions to revoke

consent.




Consumer Rights and Responsibilities

Revoking consent is a powerful tool for consumers to protect their privacy and
control their personal information. By understanding their rights and
responsibilities, consumers can confidently navigate the data landscape and make
informed decisions about their data-sharing practices.

¢ Right to Revoke Consent: Consumers have the right to revoke consent to
receive calls and texts at any time, in any reasonable way.

e Clear Communication: Consumers should clearly and unambiguously
communicate their desire to revoke consent.

e Record Keeping: Consumers may want to keep records of their revocation
requests, including the date, time, and method of communication.

e Specificity: The consumer must revoke consent for the specific company
or entity they no longer wish to hear from.

The FCC's revocation rule gives consumers greater control over the
communications they receive, allowing them to opt out of unwanted messages.
The rule also helps consumers to reduce the volume of unwanted
communications, such as telemarketing calls and robocalls. By streamlining the
revocation process, the rule improves the overall consumer experience, making it
easier for consumers to manage their communications preferences.

What Qualifies as Revocation under the TCPA?

By understanding the qualifications and following the proper procedures,
consumers can effectively exercise their right to revoke consent and maintain
control over their privacy and businesses can create and follow the proper
procedures to mitigate risk.

e Clear and Unambiguous Language: A revocation must be clear and
unambiguous. Simply stating that the consumer no longer wishes to receive
calls or messages is generally sufficient.

e Any Reasonable Method: The TCPA does not specify a particular method
for revocation. A consumer can revoke consent verbally, in writing, or
through any other reasonable means, such as:

o During a Call: A consumer can tell the telemarketer during the call
that you no longer wish to receive calls or messages.



o Written Communication: A consumer can send a letter or email to
the company stating your revocation.
o Company's Specific Method: Some companies may have a specific
method for revocation, such as a "Do Not Call" list or an online form.
e Scope of Revocation: The revocation applies to the specific company or
entity from which the consumer is revoking consent. It does not
automatically apply to all telemarketers.

What Does Not Qualify as Revocation?

¢ Implied Revocation: Simply ignoring calls or messages does not constitute
revocation.

e Conditional Revocation: A revocation that is conditioned on certain events
or actions may not be considered valid.

e Revocation of Consent for Specific Purposes: If a consumer has provided
consent for different types of communications (e.g., marketing calls and
customer service calls), revoking consent for one purpose may not
automatically revoke consent for other purposes. Consult legal counsel
regarding the consent for specific purposes.

Best Practices for Compliance

Businesses are required to comply with the FCC's revocation rule. Failure to
comply can result in enforcement action, including fines and penalties. To comply
with the TCPA revocation rule and avoid potential legal action, businesses should:

e Legal Counsel: Consult with legal counsel to ensure the company's
practices are in full compliance with the TCPA and other relevant
regulations.

e Update Policies and Procedures: Businesses must update and implement
procedures to handle revocation requests and other TCPA compliance
requirements promptly and effectively. This includes updating internal
systems and ensuring that communication ceases immediately upon
revocation.

¢ Implement Revocation Mechanisms: Businesses must implement systems
and processes to receive, track, and process revocation requests promptly



and efficiently. Ensure your systems are updated to reflect the consumer's
revocation and prevent future calls.

Monitor Compliance: Businesses must regularly monitor and audit their
compliance with the TCPA and the new revocation rules to identify and
address any potential issues.

Acknowledge the revocation: Let the consumer know their revocation has
been received and will be honored.

Cease all communications: Stop all calls, texts, and other communications
covered by the TCPA to the consumer.

Train your staff: All staff involved in telemarketing and customer
communications must be trained on the new rules and how to handle
revocation requests.

Clear and Conspicuous Consent: Obtain clear and conspicuous consent
from consumers before initiating communication. This includes informing
consumers of their right to revoke consent and the methods for doing so.
Record Keeping: Maintain accurate records of consumer consent and
revocation requests. This documentation can be crucial in demonstrating
compliance with the TCPA.

Third-Party Vendors: If you work with third-party vendors for telemarketing
or other communication services, ensure that they are also compliant with
the TCPA revocation rule.

State Laws: Be aware of any state laws that may have additional or stricter
requirements regarding revocation of consent.

Potential Consequences of Non-Compliance

Failure to comply with the TCPA revocation rule can result in significant
consequences, including:

FTC enforcement actions: The Federal Trade Commission (FTC) can take
legal action against businesses that violate the TCPA, including imposing
fines.

Private lawsuits: Consumers can sue businesses for TCPA violations,
potentially resulting in damages and legal fees.

Reputational damage: Non-compliance can harm a business's reputation
and customer relationships.



Conclusion

The new TCPA revocation rules provide consumers with greater control over their
communication preferences and require businesses to be more responsive to
consumer requests. Understanding what qualifies as a valid revocation under the
TCPA is crucial for both consumers and businesses.

The FCC's revocation rule empowers consumers and protects them from
unwanted communications. By providing clear and conspicuous revocation
mechanisms, the rule ensures that consumers can easily opt out of unwanted
messages and maintain control over their communications preferences.

The TCPA revocation rule requires businesses to honor consumer revocations
within a reasonable time not to exceed ten (10) business days of receipt of the
request. Staying informed and compliant with the TCPA revocation rule is essential
for protecting your company from legal and financial risks. By consulting legal
counsel, developing best practices, and complying with the rules, businesses can
mitigate legal action and maintain positive customer relationships.
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